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https://www.nytimes.com/2019/07/16/technology/vidcon-social-media-influencers.html
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https://law.yale.edu/sites/default/files/area/center/isp/documents/yls_right_of_publicity_workshop_report_final.pdf
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https://plato.stanford.edu/entries/hegel/






























https://www.copyright.gov/what-is-copyright/
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